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Early adopters
10 Restaurants

1000 Customers

15 Million: Middle & 

High income users who 

spend 100MAD/month on 

healthy food

50 000 : Food Service Units 

(Casablanca & Marrakech)

2 Million
Quinoa consumers

8 Million : Couscous 

Eaters in Morocco

200: Salad bars & Restaurants

Source: Euromonitor International

• Healthy lifestyle enthusiasts

• Couscous eaters

• Sportsmen & women

• Food lovers 

• Pregnant women 

• Women with iron deficiency

B2C Segment
Middle and high in come Moroccans

• Salad-bars

• Restaurants

• Hotel

• Catering businesses

B2B Segment







Our vision

At Amendy, we strive to make nutrition better through 

sustainable agriculture. Our vision is to be the reference 

company for health and well-being food products in the MENA 

region. 



Improving nutrition. Improving lives


